
1

Local Employment 
Dynamics:  

All About Jobs

Local Employment 
Dynamics:  

All About Jobs

Prepared by the LEHD Staff
December 2004

Prepared by the LEHD Staff
December 2004 Lo

ca
l E

m
pl

oy
m

en
t D

yn
am

ic
s



2

OverviewOverview

�Local Employment Dynamics (LED)
�Status of LED
�Quarterly Workforce Indicators (QWI)
�Top Industries Tool
�Local Workforce Tool
�Mapping Tool
�Products and Information
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Traditional Demographic 
and Economic Data

Traditional Demographic 
and Economic Data

Households
Workers

Businesses
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Local Employment Dynamics: 
The Concept

Local Employment Dynamics: 
The Concept

Merging 
traditional 
multiple data 
“snapshots”
into 
information 
“movies” about 
the U.S. 
society and 
economy
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Local Employment DynamicsLocal Employment Dynamics

Local
• State, county, sub-county, workforce investment 

areas

Employment
• Demographics (age and sex)
• Industry
• Earnings

Dynamics
• Time, quarterly (as far back as 1990)
• Job gains, losses and flows
• Hires, turnover and separations Lo
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What is 
Local Employment Dynamics (LED)?

What is 
Local Employment Dynamics (LED)?

�A voluntary partnership between state 
Labor Market Information (LMI) agencies 
and the Federal government

�States supply quarterly unemployment 
insurance wage records and ES-202 
business establishment records

�The Census Bureau merges the records 
with other data to produce LED data Lo
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Confidentiality ProtectionConfidentiality Protection

�Identity concealed
�Only approved projects 
�Title 13 legislation (fine and prison if 
breached)
�Disclosure limitation procedures applied 
to all products
�Data do not leave Census Bureau’s 
secure computer centers Lo

ca
l E

m
pl

oy
m

en
t D

yn
am

ic
s



8

Status of LEDStatus of LED

�34 states and the District of Columbia, about 
76% of U.S. population, have signed agreements 
with the Census Bureau
�29 states, about 67% of U.S. population, have 
started to send their data to the Census Bureau
�22 states, about 57% of U.S. population, have 
Quarterly Workforce Indicators posted on the web 
site
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LED Partner StatesLED Partner States

Effective 12/21/04
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Who Uses LED Data?
What Do They Need To Know?

Who Uses LED Data?
What Do They Need To Know?

�Workforce Investment 
Boards

• Where are the jobs?
• How much do they 

pay?
• Who needs training?

�Employers
• Where are the 

workers?
• What is the pay?

�Economic Development 
Agencies

• What are the high growth 
industries?

• Where should a business 
locate?

�Transportation Planners
• How can workers get to 

their jobs?
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Revised and Enhanced Home Page 
http://lehd.dsd.census.gov

Revised and Enhanced Home Page 
http://lehd.dsd.census.gov
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Quarterly Workforce 
Indicators Available On-line

Quarterly Workforce 
Indicators Available On-line
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QWI “Pivot” or Comparison TablesQWI “Pivot” or Comparison Tables
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Top Industries ToolTop Industries Tool
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Top Industries for Females, 25-34, 
PG Co., MD, by Avg Monthly Earnings

Top Industries for Females, 25-34, 
PG Co., MD, by Avg Monthly Earnings
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Local Workforce ToolLocal Workforce Tool
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Turnover Rate for Internet Publishing 
and Broadcasting, Arlington Co., VA
Turnover Rate for Internet Publishing 
and Broadcasting, Arlington Co., VA
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Turnover Rate for Internet Publishing 
and Broadcasting, Arlington Co., VA, con’t

Turnover Rate for Internet Publishing 
and Broadcasting, Arlington Co., VA, con’t
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Mapping Tool:  Where ...Mapping Tool:  Where ...

… are particular industries located?

… are high wage employment areas?

… are high growth employment areas?

… do workers live?
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Mapping Tool:  Commute ShedMapping Tool:  Commute Shed
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Mapping Tool:  Labor ShedMapping Tool:  Labor Shed
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Mapping Tool:  ReportingMapping Tool:  Reporting
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12 Partner States in Mapping Pilot12 Partner States in Mapping Pilot
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Mapping Pilot TimelineMapping Pilot Timeline
�Dec 30:  Origin-Destination matrices produced

�Dec 30:  Workplace and residence 
characteristics produced for Minnesota

�Jan 27-28, 2005:  LED state workshop

�Mar 2-5:  National Association of Workforce 
Boards Forum 2005 features LED mapping 
presentation

�Mar-Sept:  Application rollout; training for state 
participants
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Products and InformationProducts and Information

�http://lehd.dsd.census.gov
�Join the LEHD-General list serv
�Newsletters
�Conferences and workshops
�Special reports on selected topics

• Profiles of Older Workers in Oregon, New 
Mexico, Iowa, Missouri, California, Illinois, 
Virginia, West Virginia and others Lo
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Positive Response from Our UsersPositive Response from Our Users

“Having this type of data available at a local 
level will be an extremely valuable tool to help 
policy makers focus limited resources.” 

Director, Idaho Department of Commerce

“Having this type of data available at a local 
level will be an extremely valuable tool to help 
policy makers focus limited resources.” 

Director, Idaho Department of Commerce

“The idea of partnering with states to develop 
clear, current and continuous data products that 
enable us to keep better abreast of labor market 
developments is both significant and novel.” 

Secretary, Florida Board of Education

“The idea of partnering with states to develop 
clear, current and continuous data products that 
enable us to keep better abreast of labor market 
developments is both significant and novel.” 

Secretary, Florida Board of Education Lo
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LED Contact InformationLED Contact Information

Program Manager
Jeremy Wu

Jeremy.S.Wu@census.gov

Communications & Marketing Manager
Jennifer Marks 

Jennifer.P.Marks@census.gov

Marketing Services Support
Colleen Flannery

Colleen.D.Flannery@census.gov Lo
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